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After three decades of
climbing the industry
rungs, Arthur Kiong,
CEO, Far East Hospi-
tality, has reached the

e - By S Puvanewary
top E)pOJ[ as CI:O‘ Of a RUALA LUMPUR Japan Na-
hotel maﬂagemlgnt tional  “fourisin - Organization

(INTO) i ramping up ils fo-
cus on Muslinn toarists from
South-cast Asia to boost tour-
sy arcivals and assist
the country's recovery
from the March 2011
carthquake,

Aceording 1o INTO
Singapore ofiice man-
ager, Susan Maria Ong,
clforts to attract more
Muslim travetlers from
Malaysia and {ndone-
sia this vear include
conducting product bricings for
travel consultants and organis-
ing media and trade fam trips to
showease Japan's readiness.

Last  month,  JNTO  pub-
lished the Japau Travel Guide
for Muslin Visitors, highlight-
ing Muslim-friendly restaurants,
mosques, attractions and Mus-
lim organisations in the country.

The Kanagawa Prefecture has
also embarked on a similar ini-

group./Watch him
build a ‘Singapore-
inspired hospitality
brand’, By Raini Hamdi
- See page 6

Sato: a Muslim
prayer room

- Harbn_u_ring Crui

tiative with the launch of a travel
guridebook for Mustim wravellers,

Kasprah Hidzir seeretary of
the Kanagawa Prefecture rep-
resentative office i Singapore,
expects the booklet to help raise
Muslim tourists” com-
fort levels during their
fravels. Moo explained:

“Muslim wavellers are
not comfortable with
— omsen baths as  they

- think they need o be
nude, S0 we point them
to the famed Yunessun
Spa Resort in Kanaga
wa, which only allows
those wearing swimsuits to en-
ter”

Following a fam trip for 20
Indonesian consultants in April
2012, the prefecture will organise
another one for the Malaysian
travet rade this year,

Japan “Lruvel Burenu {Malay-
sia) senior manager, outbound-
division, Shen Nordin, observed
that the company's new Muslim
holiday packages 1o Osaka and

se/hopes
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Vying for Muslims

More Japanese service providers are donning the halal badge

Tokyo were mel with “surpris-
ing” vesponse, He saidh “We swill
maintain our Muslim packages
for conservative Muslims. Lib-
eral Muslines were attracted to
regitlar packages, and we want to
improvise our regular pack
to cater Lo all races and make it
more Muglim Friendly.”
A_prowing number ol Japa-
nese restaurants ave seeking halal
certilication, observed Maloysia
Halal Corporation (MHC) man-

san. Me said: “Last December,
after we issued a halal certificate
10 Kamori Rusutsu Resort in
LE.Q“] lo, il received 260 Mus-
lim tourists from Makysia that

Since
, MHC has issued halal cer-
iif tes To nine restauranis in
Japan so far; just kst year alone,
fve Japanese vestaurants were
awarded the certification.

Several  Japanese  suppliers

Continuedd on page 3
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Costa Atlantica unveils
itineraries [rom Singapone
Thailand sweeps [our out of
10 spots for top islands in
Asia

[N | s

7 Indonesian tavelters still
%, hooking offline

Visitors Lo Singapore spent
most on transport reated
expendititre

Thailand gears up for first-
ever Bangkok Bike Expo

< Destination Asia’s 328
booking engine goes live

Third KidZania in South-cast
Agia brings edutainment to
Bangkok

Waorldhotels pariners
Tauzia tor branded hotels in
Indonesia

Malaystan travellers go
beyond traditional holickay
hotspots

EE 7y Centara unveils second
(.U? Maldives resort

To read these news, go to www.itgasia. com

By Xinyi Liang-Pholsena
BANGHOK Dolstered by a
strengthening Thai currency as
the local economy surges ahead,
2013 is set to be a growtly year
for outbound travel,

The "Thai babt has appreci-
ated more than four per cent
against the US dollar from
carly this vear, veaching i3
highest level in more than five
years in mid-March, while
also rising strongly against re-
gional currencies.

Several  tour  operators
that TTG Asia spoke to bave
already observed an upswing
in demand, with Asian destina-
tions like Japan and China kad-
ing the pacl.

“Shhee Tate February when the
school holidays started, we noted
a 20 per cent increase in advance
bookings for overseas tours.”

Al Micko travel, which re-
corded a 10-20 per cent hike in
bookings in the first quarter, gen-
eral manager, Sumalee Chomsri,
added: “The strengthening baht
gives Thais more purchasing
power during their overseas teips
as the yen and yuan have dipped
quite a bit since Songkran last
vear, hence Japan and China have
become popiitar outhound des-
tirations. Interest in South-east
Asia is also holding up.”

Similar trends are also ob-
served at AA Travel Service. Said
president, Sanguan Phornprathi-

Rising baht spurs outbound travel for Thais

helps that the Japanese tourism

authorities ave rolling outa lot of
promotions.”
Outbound  demand  from

Thailand to Europe, particularly
Ttaly and France, is likely to gath-
er pace as sumumer approaches,
predicted Sanguan.

Thailand  Tourism  Council
president, Piyaman Tejapaibul,
is expecting outbound travel to
grow even more this year, partly
due ta pent-up consumer de-
mand in the wake of the 2011
fload. “This year, we're expect-
ing a 10 per cent growth in out-
bound travel from Thailand, as
well as a 10 per cent increase in
overseas spending from 140 bil-
fion baht (US$4.8 billion) last

number of That outbound tour-
ists grew five per cent o 7.6 mil-
lion last year frony 7.2 million in
200t

However, Thai Travel Agents
Association (TTAA), president,
Suthipong  Pheunphiphop, has
not observed a significant impact
of the strong baht on outbound
traved demand yet, it judging by
the response during TTAAS re-
cent Thai International Travel
Fair in mid-February.

He said: “The Thai baht only
started appreciating early  this
vear but packages were sold sev-
eral months ahead of the peak
travel period from March o May.

“But il the Thai baht contin-
ues to go up, [expect the impact
to be more pronounced afler
May when tour operators are
likely to offer cheaper packages
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Nature attractions soften Singapore’s city vibe

Travel trade welcomes River Safari opening, but still don’t see nature-focused packages as viable

By Lee Pei i

SINGAPORE The arrival of scveral na-
ture-based attractions will complement
Singaporc’s existing portfolio of attrac-
tions, but is unlikely to be enough to sell
the country as a nature destinalion, said
travel consultants.

Situated at Mandai between the Singa-
pore Zoo and Night Safari, the River Safari
— which just soft opened on April 3 - is
part of the Singapore government’s plan
to develop the Mandai area as a nature
tourism hub. ,

The river-themed park is the latest in a
string of nature-based attractions to open
in highly urbanised Singapore. Others like
the Marine Life Park in Resorts World
Sentosa and Gardens
by the Bay also debut-
ed last year.

. Star Holiday Mant,
managing  director,
Dennis  Law,  said:
“These new nature-
based spots will en-

Lee: greater hance Singapore’s im-
diversity age as an eco-friendly

! place und not justa city
destination.

“But it will not be teasible to use (na-
ture) 1o solely attract tourists. These new
places ‘can only complement all our cur-
rent attractions, (offering) a win-win sity-
ation [or existing and new ones.”

Eco’ Adventures Worldwide Singapore,
managing dircctorn, Timothy Tan, added:
“Such hew nature-based spots will add di-
versityito our siall place and can appeal
to the Bature fanatics.”

However, it is unlikely that fully nature-
based packages will take off because trav-
ellers still “want a bit of everything” in
Singapore, he explained.

“Nety attractions always arouse the cu-
riosity of travellers,” said Jane Teo, general
manager of Green Holidays, who noted
that the bulk of her travellers ofien request

Contiriued from page 1
Muslim-friendly stops

that TTG Asia spoke to during the recent
MATTA Fair in Kuala Lumpar in mid-
March also expressed their interest in roll-
ing out Muslim-friendly products.

Don Quijote, which opetates the 24~
hour discount stores of the same name
across Japan, now provides labels on non-
halal food and is in the process of selecting
food items for a soon-to-debut Muslim-
friendly section in its stores, revealed K-
zuhiko[ Tahara, business headquarters sub
manager, inbound business team,

He explained: “We want to do our bit
to grow the Muslim travel segment into
Japan, which we see as having growth po-
tential gnd is already on the rise”

Meapwhile, Universal Studios Japan is
considering the installation of a Muslim
prayer lroom within its property due to
the rising number of Muslims from the
Middle Easl and South-east Asia. said
sales executive - international sales, Tom-
my Sato,

In 2012, Japan welcomed about 8.4
million international tourists, an increase
of 34.6,per cent from the year before. De-
spite the surge in numbers, international
tourist arrivals have yet to fully recover to
the 2010 level of 8.6 million.

for family-friendly packages, which now
comprise the Marine Life Park and Gar-
dens by the Bay.

As for the creation of a purely nature-
based package, she said: “It may be a
good-to-have but it is not really a focus
for us because our customers mostly still
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want the best of all attractions.”

Luxury "Tours & Travel Singapore’s di-
rector, Michacl Lee, agreed that such at-
tractions will not translate into new pack-
ages, but will allow for more diversity in
tour offerings.

In addition, he also warned of the

growing competilion between attractions.
Lee said: “We see traffic from older exist-
ing attractions moving over to the new
hotspaots.

“It is important for the attractions, es-
pectally the older unes, to stay competitive
if they want to retain their guests.”

of Hospitality and Heritage

The new Ramada and Days Holels Singapore at Zhongshan Park offer close to
800 modern rooms equipped with free Wifi, alongside a myriad of relail and
dining options in Singapore’s first hotel-by-the-park development.

Discover more about our opening specials;

Days Hotel at Zhongshan Park
(now open)
From SGD145++

Ramada Singapore at Zhongshan Park
(now open for bookings from May)

From SGD175++

Visit www.ramada-dayshotelssingapore.com.
For reservations, please email reservations@ramada-dayshotelssingapore.com or

coill 6808 6838.
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